
L O G O  D E S I G N  P R O C E S S

B R I E F I N G

You wi l l  provide us with information about your brand,  the target
audience,  the messaging,  etc. ,  and nai l  down the look and feel  v ia a short  

Design Request Form  that can be found on our website.
This  info wi l l  inform the design choices!  

S K E T C H I N G / D I G I T A L  C O N C E P T S

We use al l  info gathered from your Design Request Form  to come up with 
4-6  strong concepts for  the logo and create a presentation for  you to see 

them al l ,  complete with background info/context ( i f  necessary or
applicable) .  Once you make a select ion/provide feedback,  we move on to 

the next step!

D I G I T A L  R E F I N E M E N T

In  th is  stage,  we take the selected concept and refine it .
We also create var ious i terat ions that focus more on the smal ler  differences
and fine touches.  Once the select ion for  the final  di rect ion has been made

we move onto the color  palette.

C O L O R

Once the concept has been final ized in black and white,  we wi l l  apply fu l l  
color  to the concept.   On the Color Stories Form ,  you’ l l  be asked to select 

up to 3 color stories  to explore.  We create iterat ions of  the logo in different 
combinations of  the selected colors and work toward creating a palette for  
the brand that best speaks the brand’s messaging.  We want the colors to 
be synonymous with the psychology behind the brand instead of choosing 

at random. I f  color  palettes were provided by you,  that wi l l  automatcal ly  be
considered for  one of  your color  palette options!

F I N A L  O U T P U T

Final ly ,  when everything has been final ized,  we create a
Brand Guidel ines Document  for  you ( i f  appl icable/requested)  with the
official  colors and codes,  official  fonts,  and best use suggest ions for  al l

var iat ions of  the official  logo.  We send you this  and al l  necessary logo files 
in a compressed folder v ia emai l  and then it ’s  complete!
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